
Missouri Trade Mission to China 2006
Hurry!  This offer is limited to the fi rst 10 participants!

                     
Sunday, May 28-31              

Beijing

Thursday, June 1-3              
Huhhot 

(Inner Mongolia)

Saturday, June 3-7              
Shanghai

Business & Community Services 
International Trade & Investment

Registration Fee: $2,850 by April 18th  ($3,000 by May 2nd)    

Includes customized one-on-one business meetings, ground 
transportation, hotels, all meals and fl ight tickets in China.

CHINA holds huge potential for American exporters, particularly in key 
sectors such as energy, environmental technology, biotechnology, medi-
cal equipment, construction material, services, and franchising. In 2005, 
U.S. exports to China grew 20.5%. In terms of U.S. goods exports, China 
was fourth, at $41.8 billion, behind only Canada, Mexico, and Japan.  
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Missouri’s exports to China grew 36.5 % in 2005, higher than the national 
average, reaches historical high, $499.5 million.
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Beijing (pop. 14.93 mil. 2004) the capital of China.  As a cultural, edu-
cational and scientifi c development center, Beijing has grown rapidly in 
commercial and service activities in recent years.  The 2008 Olympics will 
provide hundreds of opportunities for U.S. fi rms, and the Beijing Science 
and Technology Park continues to attract multiple technology companies 
for trade and investment purposes.  

Inner Mongolia (pop. 23.84 mil, 2004) is an autonomous region of China.  
Its GDP in 2005 was 47.2 billion, a growth of 21.6% from 2004. Its main in-
dustries have grown up around coal, power-generation, forestry-related 
industries and so on. It now emphases on six unique and competitive 
industries, namely energy, chemicals, metallurgy, equipment manufactur-
ing, processing of farm produce as well as high-tech products. 

Shanghai (pop. 18.7 mil. 2004) is now fi rmly established as the country’s 
leading fi nancial and commercial center. Since 1992, Shanghai has 
achieved double-digit growth in its GDP rate for fourteen consecutive 
years. In 2005, Shanghai’s growth rate reached 11.1%.  Shanghai operates 
the largest and busiest port in China with foreign trade volume accounting 
for a quarter of the country’s total. The 2010 World Expo will provide hun-
dreds of opportunities for U.S. fi rms.

Beijing

Shanghai

Huhhot

ANNOUNCING

Sponsored by



Make checks payable to:  International Promotional Trade Revolving Fund.

Please return this form along with the registration fee by April 18, 2006 to:

Business and Community Services
International Trade and Investment

Attn: Mr. Yan Li
301 West High, Room 720 

P.O. Box 118, Jefferson City, MO  65102-0118
Tel: (573) 751-9045
Fax: (573) 526-1567

Email: yan.li@ded.mo.gov 

Company Name ______________________________________________________________________________________

Primary Delegate _______________________________Title ___________________________________________________

Address _______________________________________________________________________________________________

City __________________________________________ State _____________ Zip Code ____________________________

Email ______________________________________Website ___________________________________________________

Offi ce Phone _________________________ Mobile Phone ___________________________________________________

Sales agent or sales representative 

Distributor

Partnership or Joint Venture 

Licensing Agreement

End User, Direct Sales or Dealer      

Your Type of Firm

Manufacturer

 Service Firm

 Other

         YES, I would like to participate in the China Mission ’06.  Contact me at the following number/e-mail.

       
Desired Business Relationship     

Company briefi ng: (Both your company briefi ng and  product description will be used for 
advertisement purposes, and to facilitate the scheduling  of appointments in China. Please 
be specifi c in your description, and use as much space as necessary to promote your business 
interests throughout China. Use a separate sheet of paper if necessary.)

___________________________________________________________________________________
___________________________________________________________________________________
___________________________________________________________________________________
___________________________________________________________________________________
___________________________________________________________________________________
___________________________________________________________________________________

Product Description:  
___________________________________________________________________________________
___________________________________________________________________________________
___________________________________________________________________________________
___________________________________________________________________________________
___________________________________________________________________________________

Please explain your business objective:  
__________________________________________
__________________________________________
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